
Facebook in 2018:
Is There Real Revenue To Be Made?







January 11: 
The Facebook Wake-Up Call





This Wasn’t a New Trend

Source: Parse.ly



The Trend Continues...

Source: Tow Center



Facebook Today: All About “Meaningful Interactions”

Source: Hootsuite

Prioritized Actions:
1 - Comments
2 - Reactions
3 - Comment Replies
4 - Sharing Links over Messenger
5 - Engagement on Shares



Facebook Today: A Marketing Vehicle

Build a strong, vibrant community

Focus on content that engages

Direct & indirect revenue opportunities 
exist on the platform







Direct Revenue Opportunities
Facebook Live

Sponsored Video
Branded Content



Sources: eMarketer, Polar







Direct Revenue Opportunities
Facebook Live

Sponsored Video
Branded Content



Source: Search Engine Journal





Lots of Sponsorable Opportunities
(connected to your brands, 

with your community, 
for your clients)











“Car Smarts” Series:
- Helpful content for car buyers & auto enthusiasts
- Facebook Live from the dealer showroom, involving station & dealer talent



- Annual Sponsored Content package
- 2 Facebook Live posts/mth +  promotional posts
- Video stream from client sites
- Using client-supplied talent
- Facebook Live was the hook for a 6-figure deal



Opportunity Category: Local Sports



Other Strong Facebook Live Categories

✔ Weather Forecasts
✔ Live Weather Events
✔ Live Traffic
✔ News Brands
✔ Tentpole Events
✔ Health / Diet Tips
✔ Cooking / Food
✔ Parenting / Moms



Direct Revenue Opportunities
Facebook Live

Sponsored Video
Branded Content



Local Video Franchises



- Local personality sampling 
different restaurants
- Broad distribution: website, 
mobile, Facebook, YouTube
- Majority of traffic comes from 
Facebook
- Traditional sponsorship model –
title sponsor, with integrated 
multi-platform promotion
- $25k+ incremental revenue

LancasterOnline: Sponsored Series -- “Pete Eats”

















Taste and See Title Sponsor



✔ Leverage content franchises that are core strengths: sports, lifestyle, weather

✔ “Tentpole events” (festivals, parades) are ideal for sponsorships

✔ Utilize FB Insights tool to show video engagement (views, completions, actions, 
total engagement)

✔ Package into larger, multiplatform programs to extend reach and boost spend

Some Best Practices for Selling Video Sponsorships



Direct Revenue Opportunities
Facebook Live

Sponsored Video
Branded Content





Source: Social News Desk



Source: Social News Desk











Facebook is still a valuable resource. 
But, make sure it’s part of a holistic 

strategy that you control. 

Always own your audience & content! 





Appendix: Facebook Branded Content Policies

https://media.fb.com/2016/04/08/updates-to-our-branded-content-policy/

https://www.facebook.com/policies/brandedcontent

https://media.fb.com/2016/04/08/updates-to-our-branded-content-policy/
https://www.facebook.com/policies/brandedcontent
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